S-p-r-e-a-d-i-n-g 
the word 


“Trucking Regulation and Con- 
sumer Prices” is the theme of the 
Transportation Consumer Action 
Project’s (TCAP) symposium to be 
held on May 17 at the Hyatt Regency 
Hotel in Washington, DC. 


TCAP is a nonprofit organization 
which was recently formed to study 
surface transportation regulation, 
educate consumers on the impact of 
transportation policies, and present 
consumer viewpoints to the In- 
terstate Commerce Commission and 
other regulatory agencies. 


Speakers include Senator Ed- 
ward Kennedy, Special Assistant to 
the President for Consumer Affairs 
Esther Peterson, and representa- 
tives of business, consumer and labor 
organizations. 


The conference costs $100 for all 
participants who register before May 
11 ($125 for later registrations). 
Send your name, address, organiza- 
tion name and check to Alan White, 
Transportation Consumer Action 
Project, Room 715, 1346 Connecticut 
Ave., NW, Washington, DC 20036; 
telephone 202-223-0287. 


Consumer journalism 
awards 


The National Press Club is 
sponsoring the Sixth Annual Award 
for Excellence in Consumer Jour- 
nalism. Entries are limited to work 
published or broadcast in 1978, and 
each journalist is limited to one entry 
of a single article, broadcast, fea- 
ture, or series. Awards will be given 
in 6 printed and 4 broadcast classifi- 
cations, and there is a grand prize of 
$1,000. The deadline is May 15. 


For more information write Con- 
sumer Journalism Awards, National 
Press Club, Washington, DC 20045. 
Or call Dan Moskowitz at 202-624- 
7544. 


Energy Dept. funding 


Energy Dept. proposes funding 
of $10 million to state utility commis- 
sions and non-regulated utilities to 
help them carry out the rate reform 
requirements of the Public Utility 
Regulatory Policies Act (PURPA). 
Also under PURPA, Energy is prop- 
osing funding of $3 million for “in- 
novative” rate structure projects and 
$2 million for establishment of state 
consumer offices to represent con- 
sumers in electric rate proceedings. 


Details—Federal Register: March 
27, page 18448 and March 29, page 
18859. May 28 is deadline for written 
comments, and April 23 is deadline 
for requests to speak. For more in- 
formation call Douglas Winds at 
202-254-9755. 
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Price monitoring 


“One of the things we in this (anti-inflation) program have learned 
over the course of the last several months is that as much as everyone 
dislikes inflation, there is really no organized constituency to combat it. 
And yet, in a voluntary national program, we all must be involved.” 


Alfred Kahn at a press briefing on April 6 


Involvement was the theme of the Council on Wage and Price Stabil- 
ity’s (CWPS) announcement describing the Council’s expansion of its price 
monitoring operation. CWPS, established in 1974, monitors and analyzes in- 
flationary activities throughout the economy with respect to such key indi- 
cators as wages, costs, productivity, profits and prices. 


First, CWPS will receive and investigate price data from the American 
Federation of Labor-Congress of Industrial Organizations (AFL-CIO), 
whose members will gather price information in cities throughout the US. 
Also, at the request of CWPS, the AFL-CIO and several consumer groups 
will conduct spot checks on specific products selected by the Council. 


In addition, the Council has asked small businesses to help it by flagging 
questionable price increases from their suppliers. According to Mr. Kahn, 
many of these businesses will cooperate as fully as they can. Big businesses 


have been asked to do the same, through their purchasing agents—with 
some indication of cooperation. 


Finally, Esther Peterson, Special Assistant to the President for Con- 
sumer Affairs, discussed another inflation-fighting initiative, the details of 
which are set forth below. 


Consumer Buying Alert 


The US Office of Consumer Affairs’ (OCA) National Consumer Buy- 
ing Alert is being published each month to give consumers useful information 
about expected marketplace trends and conditions for those items that are 
most essential to living—food, energy, housing and health care. 


Topics covered in the first issue of the booklet include: 


e A protein buyer’s guide. Sample costs of meats and alternates (such as 
dry beans and peanut butter) are listed which provide 20 grams of protein 
(about one third the amount a young man needs daily). The guide tells you 
how to calculate comparative protein costs. 


e Second opinions for persons facing surgery. Finding a specialist or 
checking into Medicaid or Medicare are discussed. 


e Property insurance. Types of insurance policies are explained, such as 
the 3 most common “forms”—Basic, Broad and Comprehensive. 


Although the booklet is not available to individual consumers, OCA is 
sending it to food and consumer editors of large daily newspapers. You may 
wish to ask those editors to carry some of the tips in their columns—thereby 
helping you use your buying power to combat inflation. 





«BB GUNS—The Daisy Man- 
ufacturing Co., in cooperation with 
the Consumer Product Safety 
Commission (CPSC), announced the 
voluntary recall of approximately 
19,100 BB guns because of a possible 
malfunction in the safety mechanism. 


The recalled guns—model num- 
bers 105A, 1938A and 111A, man- 
ufactured between Nov. 30 and Dec. 
21, 1978—can be fired even if the 
safety mechanism is on, if the trigger 
is pulled and pressure is simultane- 
ously placed on the right side of the 
trigger. No injuries have been re- 
ported, and the defect has been cor- 
rected on new designs. 


Daisy and the CPSC are urging 
owners of the guns, which retail from 
$11 to $21 apiece, to immediately 
stop using the guns and return them 
to Daisy Manufacturing Co., 2111 S. 
8th, Rogers, AR 72756. Postage will 
be refunded and a corrected model 
will be returned. For additional in- 
formation, call the Daisy Manufac- 
turing Co. at (501) 636-1209 or 
CPSC’s toll-free hotline at 800-638- 
8326; in Maryland only cal! 800-492- 
8363. 


e VOLVOS—Transportation 
Dept. has announced that Volvo of 
America Corp. is recalling 57,000 of 
its 1975 and 1976 cars to correct a 
“potentially dangerous” fuel spillage 
problem. In warm weather, fuel tank 
pressure can build up in the late 1975 
and all 1976 240 and 260 series Vol- 
vos and force gas to surge from the 
filler pipe as the gas cap is removed. 


Volvo will send notification let- 
ters to the owners and will correct 
the problem by installing metal baf- 
fles in the fuel filler pipes to prevent 
fuel surge or new pressure control 
valves in the gas tank to ease in-tank 
pressure. 


Until the problem is corrected, 
Volvo advises owners to stand as far 
away as possible while easing the gas 
cap off to minimize the possibility of 
a fuel surge. 


e SALAMI—Agriculture Dept. 
has announced the voluntary recall of 
‘Patrick Cudahy” and ‘‘Pantry 
Pride’”’ genoa salami—distributed 
through retail stores mostly in the 
eastern US—because of a toxic sub- 
stance which may cause minor ill- 
ness. 

Patrick Cudahy, of Cudahy, WI, 
is recalling its genoa salami bearing 
the “sell by” dates of Feb. 25, March 
9, March 30 and April 20. The prod- 
uct, packaged and sliced in vacuum- 
sealed 4-ounce packages, has estab- 
lishment number 28 on the label. 


WHAT TO DO: If you have pur- 
chased this type of genoa salami, re- 
turn it to the place of purchase, 
where your money will be refunded. 
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Hot water 


Citing an estimated 2,600 scald injuries per year and more than 150 re- 
ported deaths in a recent 4-year period, the Consumer Product Safety 
Commission (CPSC) has decided to start a nationwide consumer information 
program to increase public awareness of the risk of scalding tap water. 


The CPSC will also encourage gas and electric water heater industries, 
who share 98% of the hot water heater market, to develop voluntary safety 
standards for warning labels and lowering pre-set temperatures on hot water 
heaters. 


While a small portion of the population is affected by tap water scalds, 
the CPSC said injuries are usually severe, involving mostly young children 
and senior citizens, who are either unaware of the danger or cannot react 
quickly to it. 


During a 60-day industry and public comment period consumers will be 
able to express their opinions about appropriate temperature settings for hot 
water heaters to reduce scalds without compromising necessary home hot 
water supplies. CONSUMER NEWS will let you know when the comment 
period opens. 


OCA testifies on Amtrak 


In commenting on Transportation Dept.’s Final Report to Congress on 
the Amtrak Route System, US Office of Consumer Affairs Director Esther 
Peterson cites air pollution, energy shortages, and airport and highway con- 
gestion as compelling reasons for preserving an appropriate level of rail pas- 
senger service which consumers can use as an alternative mode of transpor- 
tation. “However,” she warns, “Amtrak will never be completely successful 
until it establishes a sound fare policy and improves the quality of service it 
offers to the public.” 


Peterson agreed with the report’s recommendation that Amtrak increase 
its fares and restrict its discounts in those places where passengers are not 
sensitive to changes in price. However, she cautioned Amtrak: against in- 
voking broad fare increases without first completely analyzing the potential 
impact of fare changes on ridership. Unless further market research is per- 
formed, she said, some of Amtrak’s fare increases will result in such a loss of 
riders that it will lose money and everyone will be hurt—including the tax- 
payers. 


Peterson was also concerned about the poor quality of service offered on 
a large number of Amtrak trains. She noted that, “Each year, both Amtrak 
and the Interstate Commerce Commission receive numerous complaints 
from Amtrak passengers regarding train delays, disinterested and rude on- 
board service personnel, poor temperature control, incorrect fare informa- 
tion, and dirty or malfunctioning equipment.” She added that even after 8 
years of Amtrak operations, passengers are still not able to rely on efficient 
service and clean and comfortable trains. In this regard, Peterson says Am- 


trak should provide Congress specific data on the quality of its service every 
year. 


Finally, Peterson says, “In my opinion, the resolution of these 2 issues 
(poor service and fare policy) will significantly affect Amtrak’s future finan- 
cial performance and ultimately the amount of Federal subsidy needed to 
maintain the rail passenger system.” 
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Metrication 
... for US? 


At the American National Metric Council’s recent annual conference, 
Deputy Assistant for Domestic Affairs and Policy David Rubenstein set forth 
the Administration’s position on metric conversion and its interpretation of 
the Metric Conversion on Act (Public Law 94-168). 

Rubenstein stressed that the Administration clearly recognizes the im- 
portance of metric conversion because, among other reasons, such conversion 
could enhance competition in world markets. He pointed out that the US has 
suffered significant trade deficits in recent years, and while he acknowledged 
that the current system of measurement system was not the only problem 
with trade deficits, he said he thought it was “beyond dispute” that metrica- 
tion would have enabled the US to pursue its “export policy in a much more 
aggressive and successful way.” 

Another problem with the present system of pounds and inches, accord- 
ing to Rubenstein, is the way this system does not offer a sound comparative 
base for consumers. He added, “We need a system of measurement that is 
clearly understandable, is based on reason and rationality, and is capable of 
allowing consumers to make intelligent and informed decisions.” Although he 
admits that conversion to metric will create some confusion, it will not take 
long for the “simplicity and beauty” of the metric system to be understood 
and used. 

Rubenstein emphasized that the Administration fully supports a strong 
interpretation of the Act, calling it a “landmark statute in helping to convert 
voluntarily this nation’s measurement system.” He pointed out that the Ad- 
ministration is working to encourage conversion in “a responsible manner in 
both government and the private sector” and noted that President Carter 
had appointed outstanding members to the US Metric Board (USMB) which 
has the responsibility for guiding and assisting voluntary conversion pro- 
grams. He said this conversion could be accomplished in a noninflationary 
manner and that “throughout the government, efforts are underway to begin 
the transition to a metric system.” 

Finally, Rubenstein discussed the Administration’s determination to 
work closely with business, labor and consumer groups to encourage them to 
convert and get others to convert to metric—all with the strong and active 
support of the President’s consumer advisor Esther Peterson, and others. 

Among the first critical problems the USMB must address is the issue of 
possible conversion of gas pumps to metric. 


Metrication 
..- at the gas pumps? 


With the probability that consumers will soon pay a dollar or more for a 
gallon of gas—and the inability of most gas pumps to display per-gallon 
prices higher than 99.9¢, the US Metric Board (USMB) has ordered its staff 
to study whether the gas pump equipment should be converted to show the 
price of gas per liter (about a fourth of a gallon). 

According to one Board member, it would cost about $200 to convert a 
gasoline pump to indicate prices of a dollar or more, but the same pump could 
be changed to measure gas by the liter for only $50. With an extimated 
900,000 of the one million pumps in the US needing conversion, the issue 
involves a potential savings of $150 million or more if the pumps are con- 
verted to measure prices by the liter. 

Because of the rapidly rising gas prices, USMB has decided to hold a 
public hearing on the feasibility of converting gas pumps to metric. At 
CONSUMER NEws’ presstime the exact location of the hearing was not 
known, but it will be held May 2-3 in Washington, DC. Consumer groups, 
gas pump manufacturers, trade organizations and others are expected to par- 
ticipate. For more information call the Board at 202-235-2820. 

April 15, 1979 


Hair dryers 


The Consumer Product Safety 
Commission (CPSC) has released the 
most complete list to date, compiled 
from filings by manufacturers, of hair 
dryers containing asbestos insulation: 


© Conair Corp. models: 0991 and 
140V, 065:withjserial numbers 1277, 
0178, 0278, 0378, 0478, 0578, 0678. 
Call 800-631-5391 toll-free for ques- 
tions about Conair dryers. 


® General Electric Co. models: 
Pro Pistol models: PRO-1-5105-013- 
Power Pro; PRO-2-5108-005-Super 
Pro; PRO-3-5107-011-Pistol Pro; 
PRO-4-5109-001-Pro Dryer; PRO-5- 
5110-013-Power Pro; PRO-6-5112- 
005-Super Pro; PRO-10-5115-013- 
Power Turbo; PRO-11-5116-006-Super 
Turbo. Power Brush model, PB-1/ 
5113-005; Styling Dryer SD-1/2; Styl- 
ing Dryer SD-4/5101-013; Styling 
Comb STC-1/1A; Mist Styling Comb 
STC-2. Call 800-241-9992 for informa- 
tion about GE dryers. 


e Gillette Co. models: Max 
THD-2; Max Plus THD-2A; Max for 
Men HD-3; Max HD-4; Supermax 
HD-5; Maxhatter AD-6. Gillette con- 
sumers may call 800-328-9208. 


e Korvettes, Inc. models: HA 
22m-1200 watts; HA 2214-1400 watts; 
HA 1214-1400 watts. 


© Montgomery Ward model num- 
bers ending with 19361, 19363; 19367; 
19368; 19369; 19373; 19374; 19375; 
19382; 19387; 19388. 


@ North American Phillips Corp., 
Norelco models: HB-1700 Norelco 
1000; HP-2600 Styler Dryer; HP 3600 
Styler Dryer; HP-3600-1 Styler 
Dryer; HC 1107 Hot Comb. Norelco 
consumers may call 800-223-1828. 


e J.C. Penney Inc. models: by 
catalog lot number 6623979 1000 watt 
pro dryer; 6622351 1000 watt rotary 
styler dryer; 6621197 1200 watt pro 
dryer; 6624290 1200 watt pro dryer; 
6622518 1400 watt pro dryer; 6622526 
1200 watt adjustable pro dryer; 
6622435 1200 watt pro dryer, 1200 pro 
dryer and adjustable pro dryer. 


© Schick, Inc. models: PD 1001; 
PD 1001-A; PD 1201. 


e@ Sears, Roebuck, and Co. mod- 
els 253.6314; 253.6369; 253.6385; 
253.8700; 253.8714; 253.8736; 
253.8754; 253.8782; 253.8783; 
253.6374; 253.6377; 253.8704; 
320.6350; 320.8706. 


Quality substitute insulation ma- 
terials for asbestos lining are widely 
available at no increased costs to the 
manufacturer. Five firms have said 
they have voluntarily stopped selling 
all asbestos insulated hair dryers, and 
4 firms said they will provide new 
asbestos-free dryers or refunds to 
consumers owning asbestos models. 

Consumers with questions about 
dryers may call the CPSC toll-free 
hotline (800-638-8326); Maryland resi- 
dents (800-492-8363). 
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Energy conservation 
hearings 


Listed below are public hearings 
yet to be held on the Energy Dept.’s 
proposed regulations for energy con- 
servation service which are de- 
scribed in this issue of CONSUMER 
REGISTER. All hearings will begin at 
9 am and end at 5 pm. 


Boston, MA 

J.W. McCormack 
Post Office & 
Court House 

Post Office Square 


Washington, DC 
2000 M St., NW 
Room 2105 


St. Louis, MO 
Federal Mart Bldg. 
405 South 12th St. 


San Diego, CA 
Naval Training 
Center 

Salt Lake City, UT 


Ramada Inn 
999 South Main 


April 17-19 


April 24-26 


April 30- 
May 2 


May 7-9 
* April 26 


May 14-16 
* May 2 


*Requests to testify at San 
Diego and Salt Lake City hearings 
must be received by these dates. Re- 
quest to speak deadlines for the 
other public hearings were received 
too late for publication in this issue 
of CONSUMER NEws. Those wishing 
to speak at the May 7 and May 14 
hearings should contact Ms. Mar- 
garet Sibley, Office of Conservation 
and Solar Applications, Energy 
Dept., Docket Number CAS-RM- 
79-101, Mail Stop 2221C, 20 Mas- 
sachusetts Ave., NW, Washington, 
DC 20545. Written comments will be 
accepted at the above address until 
May 25. 


“Nader lacks standing” 


The US District Court for the District of Columbia recently issued a 
ruling which could potentially have far-reaching adverse implications for con- 
sumer groups and other public interest representatives. 


The decision, issued by Judge John J. Sirica, dismissed a suit brought 
against the Commissioner of the Food and Drug Administration (FDA) by 
Public Citizen, the umbrella organization of Ralph Nader, and the Health 
Research Group (HRG), Nader’s medical consumer advocacy unit. 


The suit, which commenced 2 years ago, sought to overturn FDA’s 
over-the-counter (OTC) drug regulations. 


The Court’s decision was based on a determination that the consumer 
groups lacked “standing” to sue on behalf of the general public or their con- 
tributors and supporters. “Standing” is a requirement for suits in Federal 
courts that the party bringing the suit have a personal stake in the outcome 
of the action so as to justify the Court’s review of the claim of legal injury. 


Although the Court acknowledged that the plaintiff group had “been and 
would continue to be competent and effective advocates for the abstract 
interests of drug-consumers,” such abilities were not sufficient to confer 
standing. The laek of any direct control or influence over the activities of 
Public Citizen and the HRG by their supporters and contributors was the 
decisive factor in the Court’s decision. 


The decision applies only to the suit against FDA, and does not resolve 
the underlying claim against the validity of FDA’s OTC drug regulations. Its 
importance lies its potential future effect, that is, if it is followed by courts in 
other jurisdictions or if it is upheld on appeal. 


Federal publication 


For a free copy of Tranquilizers, Use, Abuse and Dependency from 
the Food and Drug Administration’s magazine, FDA Consumer, 
write to Consumer Information Center, Dept. 654G. Pueblo, CO 81009. 
The article discusses, among other things, the dangers of taking tran- 
quilizers in combination with other drugs. 
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